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Home page 
 
 
 

 
 
 
 
 
 
 



Audit & Recommendations 
 
 

1. Site navigation is not keyword base, it is generic so it is effected 
both search engines and users. Users confuse about to further 
movement. 

2. These mouse pictures are resemblance with generic cars model 
so replace with mouse utilized pictures. 

3. Logo always clickable, it is logical, client expecting the logo is 
clickable and linked with the home page. 

4. “Protex” logos show for customer confidence. But if some 
customer not know about that company so need to clickable link 
for further details. That link we recommend you within our site 
redirection initial about Protex if customer wants more details 
then further link to that site. 
Home >protex >protex site external link 
 

5. Dragons Den video is good for user’s impression but the 
placement is not right, I suggest it is adjust in right menu. 

6. Need the text format change, this is core area of the web site 
and we do not utilized properly. 

7. “Add to Cart” button means we add this mouse but this button is 
goes to list of mouse. Wrong attitude always make the expected 
navigation not surprised navigation. So I suggest replace with 
any other banner. 

8. Footer navigation is very important but here is empty and need 
proper footer navigation. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
About Us 
 

 

 



 

Audit & Recommendations 

 

1. We have only limited space so why we drop the empty space. 
Always try to fill the blank space. 

2. Picture is very big, adjusted according to the page requirement, 
here is feel all emphasizing on the image. So concentrate only 
the image is not right. Also give the proper portion of company 
profile details. 

3. Site font need consistency, first paragraph is different size font 
and below paragraph is different font size. It is not good, need 
consistency in web site. 

4. “Company History” type headings should use the H1 Tags for 
important headings. 

5. Address should be complete. Like street address, zip code, stat 
Google will be crawl the site in details with addresses also the 
customers builds his confidence that he is working with a proper 
company. 

 

 

 

 

 

 

 

 

 

 

 

 



 

My Cart 

 

 

 



Audit & Recommendations 

 

1. Shopping cart phases are not much clear  
2. Cart format always like invoice format here is much confusing 

format. 
3. Check out button is very important, in cart there is decision point 

and I just try to search where the check out button is. Need to 
very close at the total price calculator, it is always are right at 
the cart. 

4. Region and Tex & shipping calculator is not integrated, it create 
confusion. Need one item showing in cart, I recommend when 
the shopping cart is open then right menu region link should be 
disappear. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Check out 

 



 

Audit & Recommendations 

 

1. H1-Heading of the page is not very much clear, need to more 
clearly visible. You should be a prominent heading at the left of 
the page. 

2. In billing information there is need some more formatting like 
address area should be the bigger than other text boxes etc. 

3. Online invoice format is not very different from the off line 
invoice format. Invoice should be look invoice and printable 
format. 

4. All the things are very scattered and shipping calculation is very 
distance from shopping invoice. Avoid to feeling the customer 
decision points scattered. Need to arrange all formatting are 
supporting in final decision. 

5. I advise to re-design the shopping cart with the above points. 
Consider the point our all efforts to make a buying decision. But 
all the design is looking like not very supporting for this decision. 
I think some customers may skip during this process. So it is too 
much critical. 

 

 

 

 

 

 

 

 

 

 

 



 

Order Status 

 

Audit & Recommendations 

1. Heading is always left top of the page but here is any other 
massage, correct it. 

2. This heading is need left side of the page 
3. Online shopping is not forced thing u always to attract your 

customer with facilitations. 



4. There is some confusion about new registration and regular 
customer. Use the text proper terminology. 

Search 

 

Audit & Recommendations 

1. Search is very important for user and search engines also. 
2. Heading is always left side of the page 
3. Search terminologies should be explain with sample, filters are 

not need here, site has only 7 items and do not need any 
complex search, try to need simple strategies and simple 
interfaces. 



FAQs 

 



 

Audit & Recommendations 

 

1. You product is new and need maximum information for user and for 
new buyers also. 

2.   This page needs videos for explanation. I advise change your 
strategies. Present your product with better utilization features, all 
material stuff should be explained that our mouse how to utilize the 
product, then customer will to attract your product, and 2nd phase you 
explain the how can they more comfortable with these mouse. Gives 
the features according to utility benefits. 

3.   If much video are not available then use the graphics. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Privacy 

 

Audit & Recommendations 

1. Page heading is very important, it is not possible like a sentence, 
should use the keywords or single phrase 

2. Privacy page is not much important for users, u can better utilize 
this area, like new models etc. 



Terms 

 

Audit & Recommendations 

1. Heading is very important but here is full sentence use only one key 
phrase. 

2. Above heading is Terms and below material is Guarantee, it creates 
confusion, and disturb the user expectations. Always check the site 
material before site launched. 


